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- Digital Marketing Team

Cru Digital Products and Services
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Awareness

The Marketing Funnel is a set of stages
the user may go through to eventually

accomplish the goal you have for them.
Engagement

Retention
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Awareness

Engagement

Retention

Fach stage outlines
your efforts:

Awareness
® Increase user awareness of your product or
offering.

Engagement
e Bring users to your product or offering.

e Getuserstoaccomplish the goalin your
product or offering.

Retention
e Encourage repeat use of your product or
offering.
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Fach stage in the funnel
Awareness can be measured by:

Awareness
e How many times did they see something
about your product or offering?

Engagement e Did they engage with it?

Engagement
e What activities led the user to get to your
product or offering?

e How many users accomplished the goal?

Retention
e How frequently did users return to your
Retention product or offering?

e How frequently did users accomplish the goal?
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Awareness

Engagement

Retention

The goals for each stage
could be:

Awareness
e AdImpressions (views)

Engagement
e AdClicks
e Content Engagement

e Goal Completion (i.e. Downloads, Sign ups,
Account Creation, etc.)

Retention

e Frequency of Visit
e Frequency of Logins
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Helpful Resources

y N Cru.org
Cru i ANDRE ECHEVARRIA v A . . . .
HOWTOKNOWGOD ~ TRAIN&GROW  COMMUNITIES ~ OPPORTUNITIES ~ ABOUT  BLOG  STORE  GIVE 0 D I g I ta l M I n I St ry P a ge

DIGITAL MINISTRY

SOCIALMEDIA  APPS &TOOLS CREATING CONTENT

We’ve compiled the best of what Cru has to offer

DIGITAL MINISTRY in digital ministry to help you get started.

What you’ll find:

ﬁ Ready-to-use content

Training Videos

@ Digital Outreach
At Cru, we've seen firsthand how digital tools can be used for advancing the Great Commission. Ap pS a n d TOO lS

Digital allows access to places and people that have never been reachable before, and we want you to be a part of reaching people with the gospel.
We've compiled the best of what Cru has to offer in the area of digital ministry to help you get started. CO nte nt Creatlon TIpS
Qmiraininoctbatcon belovour church orow Lcine <ocial medio and gope vou can yce to <hare vourfaith in hundrede of Ianougoec we g

/tij Videography How-To’s
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Email us:
marketinghelp@cru.org
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